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AHMOZXIEYXEIX XE EITIIXTHMONIKA APOPA

®  Najafi Tavani, Z., Zantidou, E., Leonidou, C.N, and Zeriti, A. (2023), "Business model
innovation and export performance,", Journal of International Business Studies,
bttps:/ [/ doi.org/10.1057/541267-023-00645-8 CABS AJG rating: 4* — FT50 List.

" Yu, C, Ang, D., Najafi Tavani, Z., and Zantidou, E. (2023), “When Challenges Hinder: An
Investigation of Buyer-imposed Stressors on Supplier Flexibility”, Industrial Marketing
Management 113, pp. §8-99 CABS AJG rating: 3.


https://doi.org/10.1057/s41267-023-00645-8

XYMMETOXH XE EITIXTHMONIKA YNEAPIA (ENAEIKTIKA)
= Zantidou, E (2023), “Business Model Innovation in Times of Crisis”, European Marketing
Academy (EMAC) Regional Conference, Athens, Greece.

= Zantidou, E., Najafi Tavani, Z., and Leonidou, C.N (2022), “Business Model Innovation in
Multinational Organizations: Identification of Gaps in the Literature and Directions for
Future Research”, American Marketing Association (AMA) SIG Conference, Crete, Greece.

® Zantidou, E., Najafi Tavani, Z., and Leonidou, C.N (2021), “Innovation or Efficiency-
centered Business Model? A managerial perspective”, American Marketing Association
(AMA) SIG Conference, Sicily, Italy.

= Zantidou, E., Najafi Tavani, Z., and Leonidou, C.N (2019), “The art of designing a successful
business model”, American Marketing Association (AMA) SIG Conference, Buenos Alires,
Argentina.

ATAKPIXEIX
=  BoaBeio KaAbtepng Adaxtopmnng Epyaotag (Tom Lupton Prize), Leeds (2023)
" Yrnoyneiomta y BoaBeio epevvntinyg aptotelag, Leeds (2023)
= [Ieng Yrotpoypia Adaxntopny Xmouvdwy, Leeds (2018-2022)

ZYMMETOXH XE EIIIZTHMONIKOYZXZ ZYAAOT'OYZXZ
®  American Marketing Association (AMA)

®  Academy of International Business (AIB)

=  Buropean Marketing Academy (EMAC)

AEIOAOTHTPIA APOPQN XZE ITEPIOAIKA

® Journal of Product Innovation Management (JPIM)
® International Marketing Review Journal (IMR)
® Journal of Business Research (JOBR)

AKAAHMAIKH ITPOX®POPA & YITHPEXIEX

"  Blwtepm eéetaotota yio T Ttuyia Business Analytics and MORSE— Ilav. Lancaster, UK

= Meéhog epevvntnyc opddag Institute of Digital Innovation and Sustainable Transformation
(IDIST) Research group at the University of Hull

" Méhog emtponrg Research Ethics Committee, Hull University Business School

"  Meéhog tov ITpoypdupatoc Reviewer Development Program tov Journal of Product Innovation
Management (CABS AJG rating: 4)

= Xoppetoy?] oe eaduevpeva oepvaptoe NARTI
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