MAKIS BOKARIS
AIEYOYNTHZ TOY TMHMATOZ BUSINESS EXCELLENCE
SANOFI EAAAAOZ

2YNTOMO BIOINPA®IKO HMEIOMA

O Mdkng Mtrékapng gival o dieubuvTrig Tou TUAUaTog Business Excellence tng Sanofi
EAGOOG, 1O omoio TrepidapPBdavel To Sales Force Effectiveness, 1o Marketing
Excellence, 10 Pricing kai 10 Business Development. Mia amd TG POOIKEG
OpaoTNPIOTNTEG TOU TUNWATOG gival va KaBopilel kal va epapudlel Toug KataAAnAoug
OeikTEG TTaPAYWYIKOTNTAG TTOU XPENOIUOTIOIOUVTAl yia va HETPNOei n ammdédoon MIog
emévduong (ROI). Me Bdon autoUg TOug OEIKTEG, TTPOTEIVEI TO KATAAANAOTEPO
Eptmopikd povTéAo €101 WOTE va eTITUYXAvVETal N BEATIOTN AgIOTTOINCN TWV TTOPWV TNG
eTaIPEiag Pe OKOTIO va eEao@aAioTei n PEYIOTN aTTédO0N TWV ETTEVOUCEWY KAl TNG
KepOOPOpPIaG KABWG Kal N diaxpovIiKOTNTA Kal avaTTTuén TnNg TmXEipnong Héoa o€ £va
ouveXwg PeTaBaAropevo TrepIBaAlov.

O Mdkng Mtékapng €xel TOUAGXIOTOV Wi €IKOOOETA €UTTEIpia oTa TUAMaTa Marketing
Kal MwARCEwWV TNG QOPHAKEUTIKNAG Plopnxaviag. 210 TTapeABOvV €xel pyaoTei wg
laTpikdg ZuvepydaTtng, Medical Research Associate, Product Manager, Group Product
Manager kai Business Unit Director otoug Toueic Tng KapdioAoyiag, Tou Kevipikou
NeupikoU ZuoTtiuatog kal Tou AlaBATn o€ TTOAEG eTaipeieg OTTwg Bristol-Myers
Squibb, Rhone-Poulenc Rorer kai Aventis Pharma.

Eival mrTuyiouxog Xnuikdg tou lMavetmiotnuiou Matpwy Kal KATOX0G OIOAKTOPIKOU
oImmAwpaTtog otn Bioxnueia amd mv latpikp ZxoAn ABnvwyv. ‘Exel mTapakoAouBAoel
apkeTad oepivapia Marketing and Business Leadership oe ABrva, lMapiol kar oo
Ashridge College Tou Aovdivou.

Eival péAog Tou dioiknTIkoU cuuPBouliou Tng Sanofi EAANGSOG, péAog Tng EAANVIKNAG
Etaipeiog ®appakeutikou Marketing (EEPAM) kabwg kar pélog Tou A.X. TOU
2uvdéapou Etaipeiwwv Papudkwyv Eupeiag Xpriong (EPEX)



